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Fiskars Q1 2015: Strong start to the year supported by 

newly acquired watering business 

Q1 Net Sales  

MEUR 230.0, +25% 
(Comparable net sales, Cn, +5%) 

 

Earnings per share 

EUR 0.95 (0.14) 

EBIT  

MEUR 15.7, +91% 

 

EBIT excl. NRI  

MEUR 17.0, +33% 

Cash flow from 

operating activities 

MEUR -14.0 

Outlook for 2015 

unchanged: 

FY sales to increase, 

EBIT excl. NRI below 

2014 levels 
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Q1 2015  
Europe & Asia-Pacific    
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Europe & Asia-Pacific in Q1 2015 

Europe 

ÅStrong sales for Living products 

with well received novelties  

ÅLicense and interior categories also 

performed well 

ÅCore garden and yard care 

performed well in Central 

European markets 

ÅOutdoor products also performed 

well 
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Europe & Asia-Pacific in Q1 2015 

Asia-Pacific 

ÅLiving business decreased with 

growth in other markets offset by 

softness in Japan 

ÅFiskars continued to build its 

organization in the region 

Å5 new Iittala stores opened in 

China, Korea and Taiwan 
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Q1 2015  
Americas    
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Americas in Q1 2015 

Fiskars Americas 

ÅNet sales increase supported by 

strengthened USD and acquired 

watering business 

ÅCore garden categories 

performed well despite cooler 

weather during start to gardening 

season 

ÅSOC sales increased due to 

distribution gains 
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Americas in Q1 2015 

Gerber Americas 

ÅOutdoor sales up year on year 

after difficult 2014 

ÅInstitutional sales increased 

ÅGrowth in home center channel 
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